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Podcasting is a potentially powerful digital tool for engaging with
a broad range of public, policy, student and professional audiences. We
oﬀer an urban studies podcast checklist as a conceptual “how to” guide
for podcasting the urban. The checklist shows how each stage of the
podcast production process can be thought of as an opportunity to
ethically intervene into the social and political worlds of cities. We
consider why we initiated our podcasts, how we express ourselves as
academics, the ethics of urban podcast production, to whom we are
disseminating content and the impression we believe we are making.
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1. Introduction
Podcasting is a potentially powerful digital tool for engaging with a broad range of public, policy,
student and professional audiences. We outline our podcast production “checklist”, which guides
the process for producing our academic podcast. We have been producing an interview-driven
podcast about urban research for two years, which is called City Road Podcast (https://cityroad
pod.org/). One of the authors of this review, Dallas, is an academic who has been podcasting for
5 years. The other author, Miles, is a Walkley Award winning journalist and podcaster, and PhD
candidate researching podcasting and micro-publics. Dallas’ podcasts have around 80,000 listens1,
but these are relatively small numbers compared to other academic podcasts. For example, the
academic History Lab podcast (https://historylab.net/) which launched in 2018 quickly generated
almost 20,000 listens across their ﬁrst three episodes. Given the increasing popularity of podcasting, it is an opportune time to ask some critical questions about academic podcasting. As an initial
entry point into this debate, we draw on our experiences as academics, community radio makers
and podcasters to consider: how and why we initiated our podcast projects as academics; how we
are expressing ourselves as academics; the ethics and quality of our urban podcast content; to
whom we are disseminating our content; and the impression we believe we are making.
We produce podcasts about urbanism in the Australian context, where over 90 percent of
Australians aged between 18–75 who were surveyed by the Australian Broadcast Corporation
(ABC) in 2018 stated they were familiar with the term podcasting (ABC 2018, p. 3). More than
half of those surveyed claimed to have listened to a podcast; with 33 percent claiming to have
listened to a podcast in the last month and 20 percent claiming to have listened to a podcast in the
last week (ABC 2018, p. 3). Within this context, universities are emerging as a potentially
important site for producing podcast content because many Australians turn to universities for
credible research. As urban researchers, we are using podcasts in our teaching, as a research
dissemination tool, and, less often, as a research method (Rogers and Herbert 2019). Academic
podcasting, therefore, sits within a broader discussion about what it means to be a public urban
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scholar; and particularly how urban researchers are using “alternative forms of media such as
ﬁlms and podcasts” to reach “out to wider audiences” (Gurran 2018, p. 9).
The word podcast is a portmanteau combining the words broadcasting and iPod, which “began
to be used three years after Apple’s launch of the iPod2 in 2001.” (Madsen 2009, p. 1). In 2013,
almost a decade after the portmanteau was coined, Dallas attended a short course at the
Australian Film, Television and Radio School (AFTRS) titled Radio Documentary for
Independent Producers. Within a year of this course Apple had launched their Apple Podcast
app and soon after This American Life produced the true crime podcast Serial. Serial had
a million downloads per episode within four months and over 90 million downloads by the end
of 2015 (McHugh 2016, p. 66). This is known in the journalism industry as the Serial Eﬀect (Berry
2015), and while it raised the proﬁle of podcasting the digital medium is still emerging as
a mainstream broadcasting tool.
At AFTRS, Dallas’ ﬁrst task in the Radio Documentary for Independent Producers class
was to listen to Ghetto Life 101. In March 1993, David Isay gave thirteen-year-old LeAlan
Jones and fourteen-year-old Lloyd Newman audio recording equipment and told them to
record their daily lives in and around the public housing “projects” on the South Side of
Chicago. It would have been an apt starting point for any urban scholar, but it was more so
for us. Miles grew up in Chicago and Dallas was attending the radio documentary course as
a representative of the Australian Research Council (ARC) funded Residents’ Voices project.
Residents’ Voices was investigating public housing redevelopment with research partners at
Loyola University in Chicago. The methodology for the study included participant-generated
digital storytelling in Sydney and Chicago. The ARC project team paid for Dallas to attend the
AFTRS radio documentary course in the lead up to going into the ﬁeld and Dallas eventually
completed a Graduate Diploma in Digital Content Production – Radio in 2015. This potted
personal history shows that audio recording and radio have been used to research and tell
urban stories for decades.
The disciplines of media, journalism and cultural studies have been analysing radio and other
digital storytelling for many years too (e.g. O’Donnell et al. 2009, Madsen 2009, Dreher 2010,
McHugh 2016, Dreher and de Souza 2018). However, we suspect that placing “the urban” and
“the city” at the centre of our analysis is important when it comes to podcasting. There is a large
body of scholarship on radio documentary (Biewen 2010) and a smaller body of work emerging
on podcasting as digitally enabled storytelling (Madson 2013, Rayner 2016), and as a research
dissemination (MacKenzie 2019) and teaching tool (Prakash et al. 2017, Rogers and Herbert
2019). As an urban scholar, Dallas regularly draws upon media and cultural studies in his
analyses, but he is not a media and cultural studies academic, nor is he a journalist. And Miles
is not an urban scholar. Thus, while we are both working across diﬀerent academic and professional domains we could not ﬁnd a coherent body of literature to help us to navigate the ethical
terrain of academic podcasting.
Writing for The New Yorker, Sarah Larson (2015) suggests this undeﬁned ethical terrain
aﬀords podcasters a degree of freedom; “creators of podcasts, which are largely unregulated
and independently funded, have been free to make up their own rules and to try new things in
ways that public-radio journalists historically have not.” Discussing a broad range of podcasts – wherein major news outlets are generating content alongside recent college graduates,
celebrities, comedians and others – Laura Jane Standley (2016) describes podcasting as, “a
lawless frontier with an ever-expanding horizon . . . The cumulative eﬀect is a massive piling
on of audio content without a governor. It’s Lord of the Flies up in here, and no one has the
conch.”
This review essay, then, is a reﬂection on our own practice, which we hope will act as a primer
for a wider and perhaps more critical discussion about podcasting the urban. It is based on our
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own radio and podcast practise over several years. The essay, therefore, does not cover all the
issues and challenges that the increasing use of podcasting in urban studies will introduce. Rather,
we scope out some of the key entry points into a critical interrogation of podcasting and its
application to urban studies. It is a provocative, thought provoking analysis that is intended to be
discussed and challenged, perhaps even rejected as others produce their own podcasts and develop
their own podcasting “checklists”.
To present this argument, our analysis turns on two sets of ideas. The ﬁrst set of ideas are organised
by the temporal ﬂow of podcast production to cover: initiation; expression; dissemination; impression;
and reﬂection. The second set of ideas are organised by the three spatial locations within which
podcasting is “produced”: the production of the content; the quality of the production; and the broadcasting channels through which the podcast is distributed. These sets of organising ideas are outlined in
Table 1. As you will see, we have explicitly used the temporal ideas to organise our ideas in this review,
while implicitly incorporating the spatial ideas into the analysis under these headings.

2. Initiating a Podcast as an Urban Academic
Before I (Dallas) picked up a microphone to record my ﬁrst podcast I should have asked myself
why an urban scholar would initiate a podcast project. Whether I was aware of this or not, when
I recorded my ﬁrst interview and sounds in the city I implicated myself in the sonic politics of the
city (Kerr et al. 2018, p. 2). I should have asked myself, before I started recording, what power
relations or interests I am reinforcing, challenging, or undermining in this podcast project, and
what is my institutional justiﬁcation or legitimacy for doing so?
When I was starting out in podcasting I gave surprisingly little thought to the politics of
initiating an urban-focused podcast project. I was caught up with questions about audio recording
Table 1. Checklist: urban studies podcasting.
QUALITY AND DISTRIBUTION
Who is initiating the podcast?
Why is the podcast being initiated?
What do you want to achieve with the podcast?
At what point do you want other individuals and/or institutions get involved?
What are the politics of involving other individuals and/or institutions?
What do you want the podcast to sound like?
EXPRESSION
Who will be the host, voices and what collection of sounds will be on the podcast?
Will you be mimicking or subverting mainstream broadcast standards?
Will you be speaking as an “authority” or something else?
Will you expose the silences in the public or disciplinary debate?
Will you provide space for powerful or marginalised people to speak up?
Will your podcast be entertainment, teaching, or research?
Will your podcast lead to social, cultural or political change?
How will you set the podcast tone and soundscape?
DISSEMINATION Who is the target audience of your podcast, and why are you targeting this audience?
Are you aiming for a large and diﬀuse audience or a small and targeted audience?
How will the podcast be disseminated? What digital channels and platforms will you use?
At what point will other individuals and/or institutions get formally or informally involved in the dissemination
of the podcast; and what might they want in return?
How will you know if your target audience is listening to your podcast?
IMPRESSION
Who will listen to your podcast, and why?
Who should be listening to your podcast, and how might you get them to listen?
Who will not listen to your podcast, and why?
What interests I am reinforcing, challenging, or undermining in this podcast project, and what is my
institutional justiﬁcation or legitimacy for doing so?
REFLECTION
How will you review your podcast aims and objectives overtime?
Will you amended your podcast to suit your audience, or will you stay true to your original podcast goal?
How will you assess the impact and politics of the individuals and/or institutions involved in your podcast?
How might your community of urban scholars collectively reﬂect on podcasting the urban?
INITIATION
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technology and interview talent, such as which microphone to use, who would make a good
interviewee and where I might ﬁnd a quiet room. Better questions would have been, why am
I initiating this podcast project and what am I aiming to achieve? Who will be involved? What are
the ethics and politics of this podcasting project? Am I using podcasting as an engaged research
methodology, as a research dissemination medium, as a pedagogical teaching tool, or as an
assemblage of these?
Consider, as an example, the complex soundscapes3 that Dennis Baxter records for his podcast
called The Sound of Sport or the soundscape at the beginning of Dallas’ piece on The Green Bans
and Gentriﬁcation, and compare these to the ﬂat two-way studio recorded interviews in our City
Road Podcast. In The Sound of Sport and the Green Bans podcasts you are attached, sonically, to
the acoustic urban arena that is under investigation, while in City Road Podcast you are detached
from the acoustic arena of the city even though the city is a key node of inquiry in City Road
Podcast. In other words, while podcasting is a sonic medium, we have left out the sounds of the
city in City Road Podcast by recording the interviews in a radio studio. Furthermore, even if we
had included the sonic urban environment in the podcast, the listeners would experience this
sonic environment on their own terms. Research into iPods and mobile listenership shows many
users consume podcasts on their headphones, as they commute to work or go about other daily
activities, and this creates a “sound bubble”, allowing them to “sonically individualiz[e] their
experience of space” (Bull 2006, 2007, 2014). Therefore, place matters in podcasting (Blesser and
Salter 2007); because the sonic environment we produce a podcast in can create a sense of place
(LaBelle 2010), but the podcast is also consumed in a place that has its own experiential qualities.
Podcasters can, therefore, only partly control how listeners will consume or interpret the audio
they create.
Gallagher and Prior (2014, p. 268) argue “that audio recording produces distinctive forms of
data and modes of engaging with spaces, places and environments which can function in diﬀerent
(and complementary) ways to more commonly used media such as written text, numbers and
images”. Sound and podcasting are thus not just mediums through which we might teach,
communicate or disseminate urban research, sound itself and the devices that we use in podcasting – microphones, audio recorders, audio editing suites – can also be understood as data
collection, analysis and reporting tools. This is one way to understand Ghetto Life 101, as
a digital auto-ethnographic research process that is simultaneously data collection, analysis and
reporting (Biewen 2010, Gallagher and Prior 2014).
Following the sonic geographers, we wanted to know how podcasting ﬁts within an ontology
that views the sonic itself as a dimension of the urban. This view positions the sounds that exist in
the world as a source of data, the sound recording devices that we use to capture these sounds as
data collection tools, and the practices of collecting, editing and listening to sounds as data as
a way of analysing and interpreting the world (Kerr et al. 2018). By accepting these types of claims
from the sonic geographers, digital ethnographers and radio documentarians (Biewen 2010,
Gallagher and Prior 2014, Pink et al. 2016) we started to think about podcasting as an act with
ethical dimensions. This, perhaps, makes the urban studies community of scholars collectively
responsible, in some sense, for the podcasting content we collectively produce as a research
community. For us, this is, in some respects, an ethical question about the form and quality of
the audio content we put out into the world. It raises questions about the power and politics of
our urban research and podcasting, and the possibility that some academic institutions might
want to peer review podcasts that are understood as research; and there are already experiments
with peer reviewing academic’s podcasts (Samson 2018, p. n.p.). These early examples asked the
reviewers to reﬂect “on whether they considered the peer review questions themselves to be
relevant and helpful to their task as peer reviewers and to our responsibilities as editors,
producers, and publishers of the podcast” (McMenemy 2019, p. n.p.).
We also confronted institutional barriers at the level of our own universities when we started
our podcast projects. For example, it was not clear who “owned” the podcast, and there were
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tensions over who could make decisions about the branding and marketing of our podcast. These
internal university discussions put us (and our podcast) in contact with the marketing and
branding departments of our universities, and these discussions further raised ethical issues for
us about our podcast content and research independence. We turn to these types of dilemmas,
around autonomy and voice, in the next section.

3. The Politics of Expression
Chenjerai Kumanyika states, in what Transom calls the Chenjerai Kumanyika Manifesto,
“I realized that as I was speaking aloud I was also imagining someone else’s voice saying my piece. The voice
I was hearing and gradually beginning to imitate was something in between the voice of Roman Mars and
Sarah Koenig. Those two very diﬀerent voices have many complex and wonderful qualities. They also sound
like white people. My natural voice – the voice that I most use when I am most comfortable – doesn’t sound
like that . . . Journalists of various ethnicities, genders and other identity categories intentionally or unintentionally internalize and ‘code-switch’ to be consistent with culturally dominant ‘white’ styles of speech
and narration” (Kumanyika 2015, p. 1).

Chenjerai Kumanyika is an African American radio producer who produced the famous
UNCIVIL podcast with Gimlet Media. Suﬃce to say, Kumanyika does not think that podcasting
is a neutral nor apolitical medium of expression. Rather, Kumanyika suggests that podcasting is
infused with racialized, gendered, classed, and other social and cultural discriminatory forces.
Think about the politics of the tagline of UNCIVIL; “this is uncivil, where we ransack America’s
history. And discover that the past is never really past” (see The Raid, which won a Peabody
Award). Kumanyika’s podcast is a powerfully political intervention into American racial discrimination. Podcasting, then, can be reprogrammed to force the listeners to confront various social
and cultural discriminations (see Rogers and Herbert 2019).
We produced our podcasting “checklist” because we wanted to take charge of the politics of the
podcasting medium. We drew on the media studies literature, which showed us how to interrogate the politics of expression with and through sound (O’Donnell et al. 2009, Dreher 2010,
Dreher and de Souza 2018). O’Donnell et al. (2009, p. 423) draw a distinction between the
“politics of expression”, such as the politics of speaking up, and the “politics of impression”, such
as the politics of listening, which we return to later (Kanngieser 2011, 2018). We took from
Dreher (2010) the need to not only consider the politics of listening but also the politics of who is
speaking up (p.85), and to consider what they are saying and how they are saying it.
One way we interrogated the politics of expression in our podcast was to critically review the
production of our podcast content and the quality of our podcast production. While audio
broadcast quality is important, it is only one part of what we interrogated; podcast production
also includes the quality and ethics of the content itself. For example, by audio recording the
ultrasound in a midwife appointment with my wife, I (Dallas) could include the “voice” of our
unborn son in a podcast we co-produced on Childbirth, Midwives, Hospitals and Home. We
wonder, what are the human research ethics implications that are opened up by our capacity to
audio record an unborn child? (Salveseb and EikNes 1995) It is in this sense that we are
confronting a set of more foundational urban studies questions about voice, ethics, authority
and social, cultural, political and spatial justice when we question our own podcast production.
Jay Allison points precisely to this politics by quoting Tavis Smiley as saying, “Public radio wants
me to be black, but not TOO black.” (Transom 2015, p. n.p.). In the United States, African
Americans were prohibited from community radio broadcasts before 1928, and in the absence of
their voices they were prevented from controlling their own narratives and representation. In
turn, the representations of African Americans were constructed through a “sound of whiteness”
(Vaillant 2002). What these examples show is that the politics of voice matters.
As podcasting is less regulated and more cost eﬀective than other historically democratic
mediums, such as community radio, it might potentially allow for even greater representation
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of marginalised voices (Jarret 2009). Podcasting allows voices that are not normally heard to be
represented in the radio or podcasting sphere, and we took this as a provocation to diversify the
voices on City Road. It is important in our own urban podcasting that we do not allow our
podcast to become a discursive space within which those with power (be they privileged individuals, including ourselves, or institutional representatives, such as university marketing departments) are able to speak over an otherwise radically diverse community of urban scholars.
Podcasting is, therefore, just as much about what happens before you enter and what happens
inside the studio as it is about the sounds that come out of the studio. In other words, the process
of producing our podcast is as political as the sound of our podcast, and we created our checklist
so that we could evaluate each stage of the podcasting production process (see Table 1). When we
plan and produce our podcast content we purposively decide, before we pick up a microphone,
what the podcast will sound like, including carefully setting the podcast tone and style. We decide
whether the podcast will be useful for teaching (e.g. pedagogical and blended), for research data
collection, analysis, and reporting (e.g. ethnographic and embedded), or as a communication
medium for reporting on peer-reviewed research (e.g. impartial and scientiﬁc), or all these things.
We consider the voices that will (and should) be included in the podcast, and the collection of
sounds that will be heard. We ask why are we hearing these voices and sounds, what are we
leaving out, and why?
For us, the voice of the host, the people we interview, and the geographically unique soundscapes of the cities we are broadcasting from can be used to showcase diﬀerent cultures, genders,
classes, etc. (e.g. see Florini 2015; and Winston by Anja Kanngieser 2018 and the Poetry Shop Fiji
and the Oceania Centre for Arts, Culture and Paciﬁc Studies); noting the always present danger of
sonically essentialising these groups or urban geographies. As an urban researcher, I (Dallas) do
not always have the sound production skills and audio expertise to hear these sonic colour,
gendered and class lines (Stoever 2016), and that is why it is important for me to work with Miles
on City Road.
We make a range of audio production choices every time we enter the studio, such as should
we take a realist approach to audio production (e.g. we will only use the urban sounds that are
recorded on location in a podcast) verses a more experiential and experimental approach (e.g. we
will use any recorded, found or created sounds to create the desired sounds). For a good example
of an experimental approach that creates an auditory storytelling experience via interviews with
philosophers and scientists, alongside impressive sound design, listen to In One Ear and Out the
Other by Tim Hinman. These types of choices – about the sound of diversity; about realism verses
experimentalism – are ethical choices. They require us to think about the quality of the production as a set ethical questions, much like thinking through the ethics of a research project before
we go into the ﬁeld to collect data. We continually ask ourselves, are we mimicking or subverting
mainstream broadcast standards? Are we speaking as a research “authority” or with our own
“real” working class or American accents? Are we providing space to expose the silences in the
public or disciplinary debate? Are we providing a space for powerful or marginalised people to
speak up? And are our podcasts entertainment, teaching, research or a political intervention that
will lead to social, cultural or political change? It is to some of these questions that we turn in the
next two sections.

4. The Politics of Dissemination
Another peculiarity of podcasting is how little thought I (Dallas) initially gave to who I thought
my audience would be and why I should target one audience group over another. A common
starting point for academic podcasting is to record a public seminar, lecture or workshop on the
university’s lectern audio capture software and put this content up on SoundCloud (Rogers and
Herbert 2019). We’ve found that you cannot simply assume that there is an audience out there
somewhere just waiting for this content, or that live public events necessarily make good audio
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content. Audiences do not exist fully formed out there waiting to be discovered, they are
cultivated and nurtured, and live public events can make good, high impact audio content if
you have a good speaker and an audio production and distribution plan. As podcasting becomes
more popular and the number of podcasts grows, it “enjoys both mass appeal through popular
content, but also embraces highly niched content for small and specialised audiences in public and
educational contexts” (Berry 2015). Our experience is that the people who are listening to City
Road Podcast are people we already know and, overtime, the people they have referred to our
podcast, often through social media. The point is, start with the audience you have, create unique
content for them and build a small and niche audience from the ground up. On these grounds
alone, students are one of our biggest potential audiences and that is why we make City Road
compatible with teaching.
Audio content quality is increasingly important for attracting and maintaining an audience in the
podcast landscape too, where audio standards are very high, even for people broadcasting out of their
bedrooms. For less than $1,000, and with some simple post-production audio editing skills, you can
produce a high-quality podcast. A good rule of thumb is that high quality audio will not gain you an
audience on its own, but poor audio quality may cost you audience members. Although it is worth noting
there are some good exceptions to this rule, such as pirate radio and underground radio activism (Peters
2017), which shows that less than ideal audio quality might tell some of the story because it points to the
political, activist, or underground nature of the broadcast activity (Kanngieser 2016). In the case of pirate
radio, the poor audio quality is a part of the organic soundscape of the show, or it might even be sound
designed into the podcast as an explicit sonic statement that signiﬁes the underground or on the ﬂy radio
format. Furthermore, podcasting is also a supposedly free digital medium and an open democratic space,
and while these are contentious claims we do not want to establish a set of criteria about what equipment
to use or what a podcast should sounds like, because that would be exclusionary.
It is also easy to get caught up in the click-bait mentality of podcasting when you are seeking an
audience or considering how to measure your impact. Under the click-bait or commercialisation
model of podcasting the objective is to make podcasts as topical, sharable, and as easy to digest as
possible, with the aim of generating a large audience to sell advertisements to. The logic of clickbait podcasting assumes that the more followers and listeners you have the better your podcast is.
This logic makes sense for mainstream media organisations and podcasters who want to commercialise their podcast, but what if you want to develop a small and highly engaged audience
around a niche research area? In this case, the click-bait podcasting model might not be appropriate. As an urban scholar and community radio journalist, we have no desire to commercialise
our podcast, although other academic podcasters might see this as a good way to sustain their
podcast production. Nonetheless, we see real value in building a large audience for noncommercial reasons, such as John Biewen’s podcast Seeing White, which is a good example of
an academic using a podcast to build a large audience around an important social issue.
Thus, we gave serious thought to how our podcast would be disseminated. This meant, at a more
practical level, making ethical decisions about the digital channels and/or platforms that we use to
distribute our podcast. We felt that choosing a digital podcast platform that commercialised our podcast
would work against our political intentions, by, for example, blocking or allowing diﬀerent groups to
access our content. Equally, we are very careful when seeking funding and other support for our podcasts,
because we know that these relationships often come back into play when we were disseminating our
podcast. Funding partners can ask for promotional content to be inserted into a podcast or they might ask
for editorial oversight. Universities and other institutions might ask for promotional opportunities and
editorial control too, and some universities might even claim “ownership” of your podcast or seek to
brand or rebrand your podcast to bring it “in-line” with their broader university marketing agendas. This
raises ethical questions about scholarly and publishing independence. We explicitly planned the point at
which we invited other individuals and/or institutions to get formally or informally involved in our
podcast projects.
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Furthermore, the boarder ecosystem of podcasting has its own power structures and gate
keepers. ApplePodcasts and Spotify are key actors, but a whole host of other private podcast
broadcast platforms and apps are becoming increasingly powerful regulators of podcast content.
Their algorithms and promotional logistics can build or block a large audience, and like all digital
technologies these platforms are underwritten by digital pathways and ﬁnancial logics that create
value for their podcasts and company shareholders. These private sector companies are proﬁtseeking entities that might not want to see podcasting mature into a free, democratic and open
access digital broadcast medium. Choosing the right broadcast platform was therefore important
for building the right audience for our podcast. Another set of actors that shape podcast audiences
are the podcast gate keepers; the institutions, collectives and individuals that have podcast (or
radio) credibility. As academic podcasters, we need to get involved in the podcast dissemination
discussions that the podcasting gate keepers are having. These gatekeepers can guide who is
listening to our podcasts and we turn to the politics of listening next.

5. The Politics of Impression
As noted earlier, Dreher (2010, p. 100, 2012, p. 156) argues for a focus on the intersection between
speaking and listening. Dreher argues that simply exposing the silences or providing spaces for
marginalised people to speak up will not necessarily lead to social, cultural or political change
(also see Kanngieser 2011). The problem is not always one of voice or agency on the part of those
who are marginalised in society, but rather it is the agency of the listener who refuses to listen to
these people and their stories that can be a barrier to change. The real politics in podcasting is not
necessarily located in the research or stories that we record and broadcast, but rather in the
politics of who is listening to these stories and who is not. We gave serious thought to the way we
created spaces for diﬀerent and/or speciﬁc audiences to listen to our podcasts. We “look for
evidence of ‘listening’, or recognition and response” to our podcast narratives (Dreher 2012,
p. 160). By focusing on who is and who is not listening we can try to shift the focus of
responsibility for change from the individuals who are speaking onto the institutional structures
that shape who and what can be heard (Dreher 2012).
The students within our universities are potentially one of the biggest audiences we have
on-demand, and the new pedagogical teaching environments within universities are increasingly moving towards more blended, multimedia content provision and teaching integration.
There is an urgent need to bring the academic podcasting debate into conversation with
university teaching pedagogy scholarship. Again, we sought to intervene into the social and
political world through the spatial locations that podcasting opened for us, and teaching was
an obvious entry point. For example, Dallas is working on a ﬁrst-year urbanism textbook that
will include embedded podcasts in the e-book, but students are not the only group we should
target.
In many ways, the politics of academic podcast impression is really about the ethics of
academic podcasting in toto. We consider how and why we initiate our podcasts; how we are
producing the content and the voices and research we are putting on display; the platforms we are
broadcasting on and the audiences we are developing; and who is listening to our podcast and
why. As Ien Ang (2015, p. 31) writes in a related context, “[k]ey here is the critical distinction
[Stuart] Hall makes between intellectual work and academic work” and “[i]t is clear that for Hall,
it is intellectual work that matters.” Hall rejects “theory for theory’s sake”, which he calls a “kind
of academism, with all its radical posturing and erudite display” (p.31). Hall instead calls on us to
ground our scholarship within the social, political and cultural practices that sit “outside the walls
of academia”, which he deﬁnes as intellectual work (Ang 2015, p. 31). For us, podcasting is ideally
placed to be a discursive medium through which our urban scholarship might be brought into
discussion with the social, political and cultural practices that sit outside the walls of the
university.
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6. The Politics of Reﬂection
By way of conclusion, we have argued we need to intervene into the social and political world at
each stage of the podcasting production process. In our work, we consider how and why we
initiate a podcast project, how we are expressing ourselves as urban academics, the ethics and
quality of our podcast content, the channels we are broadcasting through, to whom we are
disseminating our content and the impression we believe we are making. But more than this,
this review is a call to arms for academic podcasters; an invitation to collectively reﬂect on urban
podcasting as modality of and a process within our urban scholarship.
While there may be a set of formal ethical guidelines around our research as urban academics,
and while journalists may formally operate under a diﬀerent set of ethical guidelines in their work
(and there is rigorous debate about what researcher and journalism ethics are and should be),
journalists and academics both operate in a podcast space that is neither regulated by journalism
nor academic research ethics. Journalists may be applying their ethical training to their podcast,
while academics may be applying their human research ethics training to their podcasts, but
podcasting itself does not have a common ethical frame.
One of the strengths of academic podcasting for urban studies may be exploring the ethical space
that sits between journalism and academia. One of the opportunities of academic podcasting could be
its ability to build a collaborative, multi-disciplinary, non-hierarchical and cross-institutional endeavour to challenge university structures that increasingly seek to individualise, institutionalise and
pitch us against each other as knowledge producing employees. The Urban Broadcast Collective
(UBC) in Australia is an early example of this type of collaboration.
In short, we argue, we must take charge of urban academic podcasting as a collective of public
intellectuals before the university or other podcast gatekeepers regulate, corporatise and depoliticise the medium from under us. Hopefully, it is our intellectual work that will be put on display
in our podcasts, while the busy work of marketing the university is kept out of the recording
studio.

Notes
1. Excluding live radio audiences.
2. The evolution of podcasting is in many ways a story about technology. Podcasts are enabled by new digital
audio ﬁle formats and electronic distribution algorithms such as Really Simple Syndication (RSS), but we
have not explored this technological dimension of podcasting in this review.
3. We are using an “idea of the soundscape [understood as a] the collection of sounds that emanate from
landscapes” (Pijanowski et al. 2011, p. 1).
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